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Introduction:  Throughout California it is evident that shade trees need care from educated 
gardeners.  In any neighborhood, there are poorly trained young trees, improperly pruned mature 
trees, trees that are staked incorrectly, over-irrigated, improperly planted, or just in the wrong place.  
All of these lead to poor tree health and a poor urban forest that impacts an entire community.  
However, it is also evident that people value trees and know that they are important to their 
landscapes, but perhaps do not know how to care for them or have been misinformed.  With this in 
mind, there is a need to educate home gardeners throughout California about landscape tree care.   
 
In California, we have approximately 3,000 volunteer Master Gardeners who could be utilized as a 
cohesive force to get tree care information out to the home gardener.  As well, an extensive 
Advanced Landscape Tree Care training program, funded by the Slosson Endowment, has been 
developed in California for Master Gardeners.  Over 180 Master Gardeners have been trained in 
Landscape Tree Care in 2003-2004 and, as a result, are in a position to extend that information to 
homeowners.  As a part of the training program, each participant received a binder with all of the UC 
and other related tree care information, a tree training video, and each county received a series of 
three posters and a supply of handout information.  The missing link, and the subject of this project, 
is outreach materials for Master Gardener clientele.   
 
Goals:  The goal of this project was to develop, print, and distribute a series of 8 individual 3.5 x 8.5 
inch cards, similar to the IPM consumer cards, that Master Gardeners could hand out at plant clinics 
and other educational outreach venues to promote proper tree care.  These cards utilize the artistic 
and curriculum materials already developed for the Master Gardener Tree Training Program such as 
logos, poster materials, and artwork and highlighted specific tree care issues such as:  Tree Selection, 
Proper Tree Planting, Proper Tree Staking, Pests and Disease Management of Landscape Trees, 
Training Young Trees, Pruning Mature Trees (no topping), and Trees Under Power lines.  These 
cards were designed in 4 colors, printed on card stock, and come with their own display stand that 
Master Gardeners can use at plant clinics, fairs, presentations, and workshops.   
 
The design and style of these cards was selected because many counties use the same size IPM 
outreach cards on pest management and are accustomed to them.  They are colorful and provide 
succinct information to clientele. They utilize materials already developed through a previous 
Slosson Endowment award and create a value-added product.  The information on them can also be 
downloaded from the Ornamental Horticulture Research and Information Center (OHRIC) web page 
at http://ohric.ucdavis.edu.  While we have considerable tree care information on the ANR website 
in the form of 8000 series publications, we do not have many materials that can be easily handed out 
at workshops.  These cards also complete the social marketing package on proper tree care.   
 
The specific process used to create the cards was to first design and layout 8 cards on tree care 
utilizing the existing artwork and content information previously developed for the Master Gardener 
landscape tree care training program.  We also ordered display racks for the cards.  We printed 
sufficient quantity and distributed a supply of 500 of each of the 8 cards.  As a follow up, we 

http://ohric.ucdavis.edu/


conducted a brief survey to determine if there were significant changes in behavior as a result of the 
cards.   
 
Discussion:  The outputs for this project include peer reviewed educational materials available for 
the home gardener through the Master Gardener Program.  The expected outcome is a public that is 
more educated about proper tree care, a reduction in the number of poorly cared for trees in the 
urban forest, and home gardeners who will be able to make educated decisions on arborist 
recommendations, which ultimately will lead to a healthier urban forest.   
 
We conducted a survey of master gardeners, coordinators and consumers who have used or been 
exposed to the tree care cards to determine if there were measurable changes in behavior.  At this 
time, there is inadequate data to determine if there have been any changes in tree care behavior.  
However, results from the consumer survey indicate that consumers have increased their awareness 
of proper tree care.  As well, our survey also showed that master gardeners used the cards to 
disseminate tree care information primarily at plant clinics.   
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Have you Increased Your Knowledge of 
Tree Care?
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